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The official event app for the
Microsoft 365 Community Conference

Eventinvitation code: Orlando2026

Join the event app to access:

< Event announcements
< Personalized agenda, session details

< Speaker & attendee profiles

< Networking, meet-ups, messages

< Eventdocuments



Session feedback surveys

Home Switch Event

( We want to hear from YOI

NextGen 365 Events presents

™ Microsoft 365 ;‘

== COMMUNITY CONFERENCE

Microsoft 365 Community Conference
May 4 - 9, 2025

Share your feedback to make next years conference even better!

Here’s how

Additional Resources

* Simply go to the Whova App on your smartphone.

Leaderboard Photos Documents

* Scroll down on the M365 Community Conference Homepage to
‘Additional Resources’ to click “Surveys’.

Videos Exhibitors e Click Session Feedback.

WhovaGuide

Floormap Session Q&A Speakers

e Scrolldown to find this session title.

Event Description

Wiaiciiia 5 16 Biggest and HosUaiEng * Complete the session feedback survey.

Microsoft 365 community event of the year,
with over 150 sessions covering Copilot for

* Finally, click ‘Submit’.
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It’s just that easy!
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The infinite workday

Employees are surrounded by continuous signals: email,
Teams messages, posts, meetings.

Attention is scarce and unprioritized communication is
easily lost.

What cuts through is narrative coherence over time:
communications that connect messages into a story
employees can follow and act on.



What employees experience outside of work

Very high expectations that content will be relevant
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Four Pillars of Connected Communications

This matters to | can tell that | can grasp the | can engage in

my role, context, real thought and core message and this communication
or current care went into action instantly, without personal or
priorities creating this without noise or professional risk

clutter



Authentic leader

communications




But first...the greatest hits
for using email vs. Engage



Our fundamentals for Engage on a page
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r
Volume broke the Fast reach. Then Change the Adoption with Democratize
comms star. Higher patience. channel. Rethink intention. Start operations. Reach
quantity, T lower Engagement is the the message. Real small and send wins critical mass with
impact | long game world=work world up the chain the non-

communicators

4 /
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4 D
Operations: Tech- Adoption: Cultivating Strategy: What's next Content: Creating for
enabled efficiency creators the medium

\ Communicating like the real world...at work




Compliance training example




How to make it happen

-
=
M 2 @ £
Tried and true Al enabled through  Rethink operations. Leverage the full Partner with the
executive influence. Viva suite. From Including planning, scale of the Engage product
Trust through content to distribution and platform. team. Help them
increasing results measurement analysis Continuously help you
improved outcomes
\_

Since June 2023, for a ~3,700 employee business unit...

... 1 executive team of

...2.5M Iimpressions ...25.5K reactions ...2K comments )
believers

An agile approach designed for how Al will change the function



Adoption
Goes
Viral

2022 pilot: 400+ global users from one
business area two levels down

2023 Nuveen business unit: 3,700+ global
users in one community

2024 Nuveen level down: 3,700+ global
users in 10 more communities

2025 TIAA all-company: 13,000+ global
users



What leaders are saying




Disclosures

The opinions expressed are for informational and educational
purposes only and do not necessarily reflect the views of Nuveen.
Nuveen assumes no liability for the content of any resource provided,
including, without limitation, the accuracy, subject matter, quality or
timeliness of the content. The fact that such resources have been
provided does not constitute an endorsement, authorization,
sponsorship by or affiliation with Nuveen with respect to any
Resource provided or its sponsor.

Examples are for illustrative purposes only. The selected examples
presented or referred to herein may not be representative of all
examples of a given type. Moreover, actual examples under different
conditions from those presented or referenced may differ
substantially from those presented herein as a result of various
factors. Results experienced may not be typical.

Nuveen, LLC provides investment solutions through its investment
specialists.

5365478



Campaigns for

connection and
engagement




#Give @ at Microsoft

-

Why We Give

Giving is part of our DNA at Microsoft. It's core to our culture and how we show up for our
communities around the world. As the company kicks off the October Giving Campaign, leam why
this moment matters and how each of us can make a difference.

Get involved today:
« Share your story

©  Volunteer: https: 3
n (US-based employees only).
[aka.ms/MSLocalSK or httpsy//aka.ms/MSVirtual5K.

Visit https://aka.ms/Give to explore the October Giving Campaign, discover ways to get involved,
and connect with your team’s Giving Champion.

#Give2025 @

*Microsoft is unable to conduct any employee giving-related charitable activity in Algeria, Angola,
Bahrain, Egypt, Kuwait, Oman, Pakistan, Qatar, Russia, Saudi Arabia, and UAE due to legal or
regulatory requirements. The restrictions mean employees in those countries/regions do not have
access to a company giving portal or matching and should not plan, participate, or attend any events
or activities related to the Giving Campaign or Employee Giving Program throughout the year. View
the Country/Region Specific Guidelines for more info.

3 Brad Smith (CELA) @

Employce News & Events®

£ Susan Cockrell

Dec 1,2

Welp, today marks my first day back in my “day job" in the Microsoft 365 Insider program
after working as a Loaned Professional in the Employee Giving Team in CELA for the last 4.5
months. The LP program “lends” me from my regular role to the Employee Giving Team,
where we help our employees donate time, money, and product. The whole thing kicked off
in July with ten strangers and a week of visiting nonprofits and being trained on giving at

Microsoft. Walking their spaces and hearing their stori... see more

Seen

by 58

o

“We leveraged Viva Engage to
help promote the Giving
Campaign across the

company, which produced a
ton of enthusiasm. Leaders and
employees could post about their
favorite nonprofit causes, and we were
able to highlight some great stories
about how the campaign is making a
difference in the world”

— Amy Morris
Director of Global Employee and
Executive Communications and
Employer Brand




Familiar participation model — built for enterprise
engagement at scale

Current Reality What's possible with #Campaigns

Campaign landing page creates a unified engagement

No shared destination for engagement ) .
surface across storylines & communities

Participation is driven through replies, posts, polls, and

Comms styles are one way by design <hared contributions

Campaign layer mimics familiar hashtag-based

Tools can't meet consumer expectations L2
participation models

Leadership support is limited to initial Leaders engage visibly within the same participation
outreach space

Campaign participation becomes measurable through

Limited visibility into progress & impact in-product analytics



Try social campaigns in Engage

Familiar participation model — built for enterprise engagement at scale

VI

#GivingCampaign ¢

&
oy

Engage

0O

Files

Store

a Engage
Q Search

(R Home

ﬁ Lydia Bauer

&8 Leaders

@ Answers
fg% Communities
Storylines

& Analytics

Favorites
All company @ 20+
Y Giving Campaign 8

;1 Sales Best Practices

Communities

€ Connections WFH @ @ 6
g Help Desk Support & 20+
i Contoso Team UX (Desig... @ & 20+

S+ New Employees

Discover communities

Q search

-

10 Followers

Welcome to the annual Giving Campaign! We aim to connect employees with opportunities

for impact in local communities

é Share thoughts, ideas, or updates

“ Question

." Discussion

~ Pinned Conversation

(a Elvia Atkins

2h ago

Volunteer or donate for Giving Day!

Q Praise

= poll B Article

Seen by 2,250

Our annual Employee #GivingCampaign is here and it's a great way to help your
community and support organizations you care about.

Follow =

(

Goal tracker

50%
G
$5,000 of $10,000 USD

(

\,

Pinned

Campaign intro video

Teams Backgrounds

Z
\

-

Executive sponsors

Q Daniela Mandera &
a Allan Munger &
DIRECTOR, SALES & MA

\_

J




Trend-jacking

A digital marketing strategy that involves
leveraging current trends, events, or popul
ar topics to enhance brand visibility and
engagement.

« 2026 is the new 2016

* Day in the life

* How it started / How it's going
» Reali-TEA and unfiltered BTS

» Dinosaur edits

+ Tell me without telling me

« 2026 rules

* Wouldn't recommend

* Meme reactions

» Fake green screen

Posted in Viva Engage Customer Connection

Jarjoura, Buddy & scermal

Seenby 215 M
Dec 10, 2025 + Edited Y »

Capitalize on every viral meme while you can. Using this one internally to hype up our
Engage adoption plan for 2026. Share your ideas here! (sound on 7))

& Share About video ()
Comments| (J

Video settings| S

, q
.
When you see how much cool stuff is

coming to Fnaacne in 2026

00 % % X 0027019 o) xS

é Like @ Comment @ Share ™ - ' f."' Sameer ind 28 others

Show 9 previous comments

L )
Venkat Ayyadevara Dec 13, 2025
This is just what | needed to cheer me up. Thank you, Buddy!

5 O B -
WY1
Jan7
Just wow!
S5 O Bv -

@ Write a comment
&



Early leadership involvement

What Drives 7
Campaign
Success

Clear call to action in every post

».\ Sustained momentum via distributed
leadership or influencers posts



Promote campaigns to reach the right people to
get the momentum started

Target interested audiences using M365 Leadership Storyline announcements can now
groups by triggering a “campaign is live ” reach intended audiences using org rules and
notification with the option to send an email group-based targeting

notification.

Choose your audience

Promote campaign (0

E Employee News and Events X

Apply filters
Send email notification (D
25 Reports to All managers ~
@ Country All countries ~
NOtIflcatlonS >< (B Department All departments ~
@& Role All roles ~
* [ The #PromptoftheWeek & campaign is
£ Job title All job titles ~

now live

21m ago



Employees can add a sash to profile to promote
their participation

#PromptoftheWeek &

& spread the word!

Meg an Bowen Posts 4 Followers 1 Following 3

Storyline All activity My bookmarks




easuring
ustaining
omentum

@ © ©

Viva Engage Q  Search Viva Engage
(A Home @'P Qe
[ Analytics
Q Mona Kane
Network  Audience  Personal ~ Community = Campaign  Global Answers =+
Explore + Create ~
Last 28 days (Aug 01, 2023 - Aug 28, 2023) #CutestPupContest
<°g°> Communities

& Leaders People reacted @ People commented ©
@) Answers
2,779 161
@ Storylines
| l7  Analytics
People reached ©®
[) Dashboard S0k
Favorites v 200k
All company @ 204 150k
v Giving Campaign 8 100k
Ei Sales Best Practices 50k
ﬂr, Women ERG © 17 0

Jul 11 Jul 18 Jul 25 Aug 01 Aug 08

Communities M 301,857 13% a

People reached

€ Connections WFH & @ 6
Q Help Desk Support © 20+
%ﬁ‘\ Plant Lovers 1 Total posts ©

i Contoso Team UX (Desig.. @ & 20+

!&ﬁ Women in Engineering 7

P Destination

B Safety 12

fiE New Employees Cecil Folk's storyline

Discover communities

200 Dogs at Contoso

Your storyline

@ Communities: 75.0% Animal Lovers

@ Storyline: 25.0% Community

People posted ©

13

Followers ©

500

400

=3

Jul Jul 18 Jul 25

487

Campaign followers

Source with most posts ~ Source with most views

Posts Views
18 4,532
13 16,823
12 3323
9 12,213

Aug 01

Visit community

Visit community

Visit community

Visit community

[«




Optimizing
Execution with
Copilot

Generate stakeholder-ready briefs

Pre-draft launch and follow-up posts

Support leaders with personalized
announcements

Help you build reports, summarize and
pick top quotes and combine this with out
of box analytics to share with
stakeholders.



Create campaigns for any moment

Global Official Campaigns Community Campaigns

» Leadership & corp comm —initiated « Community admin initiated

» Org-wide participation  (communities « Team & community driven

+ storylines)  Peer advocacy

 Leadership advocacy



#Microsoft50

“50 Change-Making Moments” countdown campaign to highlight major company milestones over the

years

@ Announcement posted in Employes News & Fvents@

I've been at Mic

rosoft over 30 years and have been fortunate to be here for the transformation

we went
truly a change bigger than all of them.

hrough with the graphical user interface, the internet, mobile, and cloud. But Al is

It's incredible to see the pace of change, and of customer adoption. If you look at customers
who purchased Copilot during its first uarter of availability, they have expanded their seats
collectively by more than 10X over the past 18 months!

We are at the dawn of a very exciting time where productivity and business processes are
Ul for Al. We have
tial as | am.

coming together, intermediated with the Al, or as Satya says, Copilot is
a huge opportunity ahead of us and | hope you're as optimistic about our p

And now, onto changemaking moment 30.

It's 2023, let’s chat. Copilot Al debuts, promising to cut the time spent on the
mundane and free up time for the creative and the strategic.

Al was already the secret sauce behind Microsoft Exchange spam filters, Outlook's inbox

prioritization feature, Word's grammar mistake flagger, and the way Windows predict
app you'll use next. Microsoft 365 Copilot takes Al to the next level,

Integrating
example, the new Business Chat feature lets customers—and us—use natural language
prompts to securely, and almost instantly, generate reports and insights. A query to “tell my
team how we updated the product strategy” produces an automated status report
combining insights from meetings, emails, calendars, chats, documents, and contacts—in
seconds.

opilot directly into Microsoft 365 is revolutionizing productivity. For just one

Similar efficiencies are being realized in Word, Excel, Outlook, Viva, Stream, OneNote, Edge,
Windows... the list
developers can use Copilot Studio and the Power Platform to build what they envision using
low-code pr

oes on! Copilot is also revolutionizing business process reinvention, as

cesses.

Countless trails are yet to be blazed with fast, secure, responsible Al Our imagination of
how to make things better for everyone is the only limit. #Microsoft

What is a timesaving hack you love using Copilot?

see less

Changemaking moment 30: 2023

SOAndCounting

@ Announcement

in Employee News & Events

John Cirone

2shares + Seenby 108846
Feb 14,2025 « @1 % ’

As a 33-year veteran of Microsoft, | realize | am a unicorn of sorts. When | started at Microsoft
in 1991, I wasn't out of the closet, there was no internet, no social media, and no proliferation
of cell phones. It was a different time. Little did I know that | would be joining a company that
would not only change my life and the lives of thousands of people who have worked here -
but also change the world.

Through my coming out, meeting my partner; getting married, adopting two kids, and now
being a grandparent - Microsoft has not just supported me at every critical life milestone, but
also provided an incredibly welcoming and inclusive place to work and build a life before
many of our peers did. Today, which is also Valentine’s Day, feels like the perfect time to
appreciate the people we are closest to, and to be grateful to a company that embraces love
with such inclusivity and innovation. So, in that spirit, I'm pleased to introduce changemaking
moment 14:

It's 1993. Microsoft begins offering benefits for
partnerships, one of the first companies in the world to do so.

It's 1993. The year the March on Washington for Lesbian, Gay, and Bi Equal Rights and
Liberation drew 1 million participants, Microsoft took a stand for equality. We became one
of the first companies in the world to offer health insurance and essential benefits to same-
sex domestic partners of employees. While state and federal governments resisted
prohibiting employment discrimination based on sexual orientation, activists fought back
against hate and bias. In this context, Microsoft's extension of benefits sent a powerful
message about faimess and respect.

And it was followed by many more pioneering policies and benefits: the addition of gender
identity and expression to anti-discrimination policies; the extension of health benefits to

ployees and dependents; adoption assistance and parental leave for
LGBTQIA+ employees; advocacy for marriage equality; and support for UN global standards
to eliminate discrimination in business. #Microsoft50 @ #Valentine'sDay

Celebrate this moment and who you love today by sharing a Valentine’s photo. &’
see less

Microsoft offers
3 same-sex domestic
W! partner benefits

Because love s love and family |, |

50AndCounting

« Announcement shared on Satya Nadella’s storyline
7& Satya Nadella X oy .
« Apr 4- Edited . o

It was wonderful to be with so many of you—both in person and virtually—as we celebrated
50 years of Microsoft today!

From the bottom of my heart, Thank You. To everyone who has contributed to getting us to
this moment: I'm deeply grateful.

To our 1.6 million employees, past and present—you‘ve connected your passion with our
purpose to shape what Microsoft is today. And it's you who will carry us forward, continuing
to build a company that has impact around the world well into the future. #Microsoft50 @

Microsoft 50th Anniversary | Satya Nadella Open

MORE VIDEOS

P ) 000/841

B & Youlube 5] I3

50AndCounting



Think series, not post

=& Microsoft




The rule of 7

-

Repeated exposure is
crucial for turning fleeting - Super Bowl ads are a launch moment for
attention into action/adoption.  jyqader campaigns well beyond game day

/e

Frequency creates familiarity, L ) .
and familiarity creates trust Nike's “Just Do It" slogan has run since 1988



12 Days of the Employee
Self-Service Agent

On the twelfth day of December *12

the agent gave t@ me...

On the twelfth day of December, the Employee @ = CED
Self-Service Agent gave to me...

Posted in Employee Self-Service Agent®

" s 2025 -
A prompt to check device compliance! DECACi223 © Secnbyi2):2%6

¢ Enter this prompt into the Employee Self-Service Agent: Are all my devices compliant, and if not, » @ [ .-
what steps should | take to fix them?

Today is our last day. Did you miss a gift? See all 12 of them in the blog.
Note: Your experience in the agent may vary depending on your employee type and location.

#12DaysofEmployeeSelfServiceAgent @ #EmployeeSelfServiceAgent

On the twelfth day of December,

the agent gave to me.. A Prompt to

- check device :
comphance' e

Lightly holiday
themed, while
remaining inclusive

Gifted daily prompts
to highlight the
breadth of the agent'’s
capabilities

A campaign brought
all the posts together
in one place

On the third day of December,
the agent gave to me..
e e

A heads-up on
my next paid
;holiday!

On the ffth day of December,
the agent gave to me..
0 -

Tech help tailored
to mj device and
_location!

On the eighth day of December,
the agent gave to me.. A
e _..]| Awayto Ean
Dacele poviet Lneed © optel¥ case Wi ¥ AskHR case!

e
E,j’f" ‘¢

g




<& @) AgentBuilder > ESS Content Writer

Hi, how do you want to update
your agent?

Add a new knowledge source

+

L (=)

Al-generated content may be incorrect | Copilot Studic capabilities in M365 are processed by the
Copilot Studio service. By using this experience, you agree to these Terms | Privacy and cookies

Configure Try It (%) Updated Jan 26 Share
ESS Content Writer 7

An agent to help with drafting messaging. content, and communications for Employee Self-Service Agent

adoption at Microsoft.
Remember: you are responsible for checking the accuracy of content created using this or any other Al tool.

Instructions @

# @ Agent Instructions: Employee Self-Service Messaging Assistant

## @ Purpose

You are a content and messaging assistant that helps Microsoft employees create clear, vibrant, and brand-aligned
communications about the Employee Self-Service Agent. You support both the creation of a foundational
messaging framework and the generation of internal content across multiple formats.

## & Scope of Work
You assist with:

®
Knowledge o

Choose the sources your agent will use to generate responses

Add files, meetings, chats, emails, and websites ]
[ ]
& & @G
or

Enter a URL or name or drop files here

—|
]

Search all websites. To limit results to specific sites, enter a URL above (O

Only use specified sources ()




Prompt for
agent
instructions

PROMPT

You are an agent-building expert, here to help
me create an agent to support my work in
communications. Let's brainstorm areas where
an agent could help me in my work. Ask me
three questions about the repeatable
communications work | do so we can decide
where to focus. Then, help me write strong
instructions for my agent based on these
guidelines: https://learn.microsoft.com/en-
us/microsoft-365-
copilot/extensibility/declarative-agent-
Instructions.



Create your campaign with your agen

12 Days of ESS Agent Features Song

@

¥ ESS Content Writer @

Here's a playful and engaging “12 Days of Employee Self-Service Agent” song, with each day representing a

feature of the Employee Self-Service Agent. This version avoids mentioning Christmas and focuses on the

“gifts” the agent offers:

Work Web

_| Employee Self-S...

I want to run a campaign for the agent based on the "12 days of
Christmas"” song to run in December, without mentioning Christmas.
| want to offer a prompt as a "gift" for each day. | need to write a 12
days song about ESS, with each day representing a feature.
Reference this page for available features:
https://microsoft.sharepoint.com/sites/copilotinfo/sitepages/ess/em

ployee-self-service-agent.aspx

On the first day of December, the agent gave to me: A prompt to find my compa ratio.

On the second day of December, the agent gave to me: Two learning courses, And a prompt to find my

compa ratio.

On the third day of December, the agent gave to me: Three tech solutions, Two learning courses, And a

prompt to find my compa ratio.

On the fourth day of December, the agent gave to me: Four campus services, Three tech solutions, Two

Message Copilot

©

Al-generated content may be incorrect



Create your campaign with Microsoft 365 Copilot

Image prompt

A highly detailed, realistic close-up image of a handmade
felt advent calendar, viewed head-on. The focal point is a
single, vibrant blue felt pocket, prominently displaying the
number ‘12! in crisp white felt. The pocket is adorned with
finely stitched, delicate white snowflakes and shimmering
silver stars, each thread catching the soft, diffused light
that gently illuminates the scene. The lighting accentuates
the plush, tactile texture of the felt and the intricate
embroidery, evoking a warm, cozy, and festive winter
atmosphere. The background is softly blurred and plain,
ensuring the focus remains on the ornate pocket and its
whimsical seasonal decorations, while leaving space for
additional pockets to be added in the future.




Putting it all together

Al-generated image made in the
Create tab in Copilot

Felt background
from a stock image
service

+ sparkly gif from
the internet

Example prompt: Are all my devices compliant, and if not,
what steps should | take to fix them?

B Employee Self-Service

Demo gif
emo 9' Step 1: Enter your prompt
fro I I I a Are all my devices compliant, and if not, what steps should | take to fix them?
colleague . ‘O,
© Learn about Employee Self- © Find Microsoft policies © Find what you need on cam.
What can | do in Employee Self- What is the Flexible Work Is there a meditation room in
Service approach at Microsoft [building]




On the twelfth day of December,
the agent gavetome..

Example prompt: Are all my devices compliant, and if not,
what steps should | take to fix them?

Employee Self-Service

Step 1: Enter your prompt

Are all my devices compliant, and if not, what steps should | take to fix them?

+ @e[}

] @ pols £ Find what you need on cam.

What can | do in Employee Self. Wihat i the Flexible Work s there & meditation room in
Service approach at Microsoft [building]

~ compliance!

. % 3 A

A promipt to

check device

B

=2

[

The Employee Self-Service Agent has 12 gifts for you this December that will help you prompt like a proc Fallow __see mome

0 #12DaysofEmployeeSelfServiceAgent @

Posted in About the Employee Self-Service Agent®

Sarah L . £
Dir\a :lj'l:’;ndy A 9

On the ninth day of December,

the agent gave to me..

On the ninth day of December, the
Employee Self-Service Agent gave to me...

A prompt to find a quiet space!

“ Enter this prompt into the Employee Seif-Service Agent: Where can | go to relax in my
building?

Can't wait to open the remaining gifts? See them all now in the bleg, including the ones you
may have missed.

Note: Your experience in the agent may vary depending on your employee type and
location.

#12DaysofEmplioyeeSelfServiceAgent @ #EmployeeSelfServiceAgent

On the ninth day of December,

the agent gave to me.. A vibimpt t6 find

a quiet space!

Step 3. Review thw results

Executive sponsors

Mo executive sponsors added yet.

Organizers

a Sarah Lundy
Seriar Customer Experience

Eva Etchells
SEMIOR CONTENT PROGRA. ..

Finned

About the agent
Open the agent

Unwrap all 12 days

Summary analytics

Maw 17, 2025 - Apr 16, 2006

25

Total posts

62,71

People reached

6

People commented

5

People posted

Dats updated 22 hours aga.

See mare on campaign analytics



What | measured

|~ $o2 sat
[ -—
Impressions People Campaign

NOK g3k 51

Other: Total posts, Top conversations, total posts,
Campaign followers breakdown

Reactions

183

25.38k

12.69k

63,105

People reached

Dec 22, 2025

People reached
9869

A

Jan 1, 2026 Feb 1, 2026




Getting attention and
inviting participation

w

@

e

Announcements
Featured posts
Campaigns

Polls

Questions

Leader participation

Scheduling for the best visibility

@ Announcement posted in Employee Self-Service Agent®

»k Sarah Lundy Seen by 20203 My

Dec 8, 2025

12 days

Emglt?yee

SelF-Service. 7.:
Agent S

Celebrate 12 days of the Employee Self-
Service Agent

The Employee Self-Service Agent has 12 gifts for you this December that will help you
prompt like a pro.

We're on day six, halfway through, but you can catch up now at:
#12DaysofEmployeeSelfServiceAgent @!

If you simply can’t wait for each one to be revealed, check them all out now in the blog.

#EmployeeSelfServiceAgent

12 days

of the K
Emplovee .~
Self-Service

Agent
7 :3 8{

3

« Announcement posted in Microsoft 365 Copilot&®

W Eva Etchells

Seen by 33438 M}
Dec 9, 2025 ’ 4

—CD

How confident are you in spotting Al videos?

From trampoline bunnies to uncanny holiday ads, Al-generated videos are
everywhere and they're getting harder to catch. If you're making content for work,
it's easy to slip into “video slop” if you're not careful.

Read the blog for tips to recognize Al videos in the wild, avoid common pitfalls, and
keep your own videos worth watching.

Read the blog: = aka.ms/VideoSlop

| can spot it right away ®¥ 215 votes
.|

| get fooled sometimes & 642 votes
C——

I'll tell you in the comments 10 votes
q

867 total votes - Change vote - Reload

Can you spot
Al videos?

Tips to recognize them and
how to avoid creating Al
- video slop yourself.

~ aka.ms/VideoSlop




Elevating internal The Engage Chronicles: Supercharging our internal
communications at Leadership Lessons for the communications at
Microsoft with Al Digital Age Microsoft with Viva Engage




We have an
exciting future ahead.




10:55AM - 11:15AM

Building Al Agents for Communities: How VivaEngage +
Copilot Supercharge Organizational Insight

Ramya Rajasekhar, Spencer Perry

11:30 - 1215 PM

Community in the Age of A—Humans at the Center of
Copilot Adoption

Sarah Lundy, Alex Synder

9:15 - 9:35AM

Leaders Go First: Shipping clarity with Al,
communications, and adoption

Steve Nguyen, Paula Wellings

2:45 - 3:30 PM
Featured Session: Engage Everywhere: Communities,
Events, and Storylines in Teams, Powered by Al

Murali Sitaram, Jason Mayans,
Steve Nguyen, Jeanette Vikbacka Castaing

10:15-11:00 AM

The Communicator’s Guide to Viva Engage: Making
Comms Relevant in Your Al Transformation

Sarah Lundy, Najla Dadmand, Dan Mulcahey

11:15 - 12:00 PM
From Governance to Growth: A Practical Playbook
for Viva Engage Deployment

Venkat Ayyadevara, Spencer Perry,
Adam Levithan

Engage Track at M365 Conference

4:15 - 5:00 PM

Use Data, Insights, and Employee Listening to
Build Your Comms Strategy

Amy Morris, John Cirone, Paula Wellings

1:30 - 2:15 PM
Transforming Comms with Al at Microsoft

Amy Morris, John Cirone

2:30-3:15PM
Company-Wide Events — Scaling Innovation with Engage

Dan Holme, Tricia Lybrook

4:15 - 5:00 PM
How Microsoft Manages Global Employee and
Executive Communications

John Cirone, Amy Morris

- 9:00-9:45 AM
Corp Comms Meet Up

Expo Hall - Room Java Sea 1

11:45 -12:30 PM

Al-Powered Collaboration: Unlocking Your Employee

Knowledge Base in Engage

Allison Michels, Ramya Rajasekhar

Research Opportunities

Tuesday 10:45 - 11:45 AM

Next-Gen Engagement: How Al
Transforms Corporate Messaging

Paula Wellings — Room Caicos 3

Wednesday 1:15- 2:15 PM

Copilots & Agents in Engage: Balancing
Automation, Trust and Control

Mukuta Das — Room: Caicos 3



» Let's stay connected

Resources, templates and
Viva Engage Customer
Connection Community!

-

Viva Engage Customer Community

Interact and learn from product groups
and other customers!

Viva Engage Adoption Resources

Community checklists, launch kits, and
more templates.

Viva Engage Masterclass

Learn best practices from experts,
dive deep into the product with experts



https://aka.ms/VivaEngage/Adoption
https://aka.ms/VivaEngage/Masterclass
https://aka.ms/VivaEngage/JoinUs
https://aka.ms/VivaEngage/JoinUs
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