Communication campaign
To help drive sustained adoption of Microsoft 365 learning pathways in your organization, we recommend you implement a six to eight-week communication campaign. Your communication campaign should: 
· [bookmark: _Hlk522198362]Generate awareness of the new Microsoft 365 learning pathways site to end users
· Help end users be more productive by exposing them to new and compelling Microsoft 365 scenarios 
· Reinforce end user learning by encouraging ongoing consumption of Microsoft 365 training
We recommend centering your communication campaign around five basic Microsoft 365 scenarios: 
· Create impactful content together
· Provide a chat-based workspace with Teams
· Save and share files
· Share sites and content
· Connect your organization with Yammer
Using these scenarios in your communication campaign will help engage end users by highlighting what they can accomplish with Microsoft 365 and then driving them to your Microsoft 365 learning pathways site to learn the “how”. 
To assist you with executing your Microsoft 365 learning pathways communication campaign, use the available materials: 
· [bookmark: _GoBack]End user launch and tips email templates for each of the five Microsoft 365 scenarios 
· Microsoft 365 learning pathways recommended communication campaign calendar to help you plan your campaign
To implement your communication campaign, we recommend you: 
1. Customize the campaign calendar to fit your needs. We recommend “launching” one scenario. every two weeks as part of your plan (see communication campaign calendar for more information).
2. Customize the email templates to suit your needs, style and branding.
3. Include a call-to-action (CTA) to the Microsoft 365 learning pathways site in your email communications. The link should be to the associated scenario playlist in the Microsoft 365 learning pathways site.

